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Procter & Gamble
Brands
	Baby Care
	Luvs and Pampers

	Fabric Care
	Tide, Ariel, Bounce, Cheer, Downy, Dreft, Era, Cain, Ace, and Rindex

	Family Care
	Bounty, Charmin, and Puffs

	Feminine Care
	Always, Always Discreet, and Tampax

	Hair Care
	Head & Shoulders, Aussie, Herbal Essences, Old Spice, and Pantene

	Home Care
	Cascade, Dawn, Febreze, Gain, Joy, Mr. Clean, Swiffer, Salvo, Ambi Pur, and Comet. 

	Grooming
	Braun, Gillette, Venus. And The Art of Shaving

	Personal Health Care 
	Align, Clearblue, Meta. Pepto-Bismol, Prilosec OTC, Vicks, and ZzzQuil

	Oral Care
	Crest, Foxident, Oral-B. and Scope

	Skin and Personal Care
	Gillette, Ivory, Olay, Old Spice, Safeguard, Secret, Native, Snowberry, and SK-II



Social Responsibility
Procter & Gamble Company have an initiative targeting elimination of animal testing for cosmetic products round the globe.  Towards this initiative, they have partnered with Humane Society International in their #BeCrueltyFree campaign.  This is a representation of an initiative the company has had for 40+ years.  They have been keen on developing alternate technologies to animal testing.  Their contributions include;
a) Investing $420+ million for 40+ years, 
b) Partnerships with leading international animal welfare organizations, 
c) Advocating for public use of no-animal methods and adoption by scientists and policy makers internationally. 
The company is also committed to provision and treatment of drinking water to communities struggling to get clean water.  They have a Children’s Safe Drinking Water program that provides clean water to those in need of it most.  The most notable achievement has been giving the communities means to purify dirty water so that it is drinkable.  The purification packet treats ten liters of drinking water in just thirty minutes.  The company records 14billion+ liters of water distribution, and strives to reach 15 billion by 2020. 
The company also supports communities by delivering relief in times of need.  They seek to provide comfort to the homes of those in need in the aftermath of a disaster.  The current year the company has helped millions of people in 20+ disasters globally.  The company has delivered 2000+ disaster relief kits filled with their product line in the 2017 hurricane period.  The Procter and Gamble brand has also had a long standing partnership with In Kind Direct in the United Kingdom.  The partnership has sought to distribute consumer products acquired through donations from retailers and manufacturers to the charity organizations that work and operate in the UK or abroad.  Assessing from the year 2002, the partnership has been responsible for donations of products worth $50+ million that have served to improve 5,800+ charitable organizations.  The efforts have also led to recognition of the company name in 2017 with the honor of ‘Greatest Volume of Product Donated.’ 
The company has also made innovative actions towards rehabilitation of the environment from plastic pollution.  These innovative efforts are marked with collaboration with the Habitat for Humanity, and the efforts include taking the plastic waste and turning it into homes in Costa Rica.  The method of construction employed provides homes that are water and humidity proof, anti-seismic, fireproof, and require no form of maintenance.  The highest regulatory board for building construction in the nation has approved the construction system that is employed, which has facilitated construction of home for two single mums.  Each of the homes consumed an average of seven tons of recycled plastic.  
The social responsibility efforts of Procter and Gamble are not only evident far from home; they have also demonstrated such qualities closer to home.  One such effort is the establishment of the Cincinnati Community Chest in 1915, now known as the United Way of Greater Cincinnati (UWGC).  UWGC impacts the life of people in 10 counties Ohio, Indiana and Kentucky.  The annual P&G United Way campaign provides support to reach bold goals like preparation of children for kindergarten, helping families achieve financial stability, and ensuring people lead healthy and quality lives with maximum interdependence. This year, P&G employees, shareholders and retirees donated $9.7 million to the organization’s annual campaign. 
Stock price
According to Cincinnati Business wire, the company declared a quarterly dividend of $0.7459 per share on the Common Stock.  The stock price was declared by the Board of Directors of the Procter & Gamble Company (NYSE:PG).  The company records an increased growth in dividend for 63 consecutive years.  The declaration was made on the ninth of July in 2019.  
Survey
In my apartment, the baby care product from the company we use is Pampers baby diapers.  For fabric care, we use Downy fabric protectors & softeners, Ariel Laundry products, Bounce dryer sheets & fabric care, and Dreft baby detergent & laundry products.  The brands we use under family care include Bounty paper towels and Charmin Toilet paper.  Always Discreet is the brand for feminine care while Old Spice brand we use for hair and skin.  We make use of Cascade dishwasher detergent and Mr. Clean all-purpose cleaner under home care.  Gillette razor & skin care serves grooming purpose and also skin and personal care.  The apartment also has Scope mouthwash, Crest dental care, and Oral-B toothbrushes & dental floss. 
Conclusion 
Procter & Gamble has a variety of product brands under its portfolio, and the presence of such brands in households is essential mark of trust and quality.  The dividend share is very instrumental in evaluating the strength of the brands in association with consumer alignment and stakeholder investment.  The company also demonstrates environment friendly initiatives which boost company recognition and value statements. 
